
 
 

Kimberly-Clark Professional evolves RightCycle™ into ReNew by Kimberly-
Clark Professional™: Sustainable solutions made simple 

 
• Kimberly-Clark Professional™ unveils the ReNew™ Programme, an evolution of its 

award-winning RightCycle™ Programme, launching in September 2025 to offer 

industry-leading circularity solutions for hard-to-recycle hygiene products. 

 

• The service builds on the success of the RightCycle™ Programme, offering 

comprehensive, end-to-end waste recovery and recycling services with regular 

reporting that help businesses advance and confidently communicate their ESG, zero 

waste, and CO₂ reduction achievements. 

 

• In the UK, competitor products are accepted, indicating the overall aims of the 

programme is not brand loyalty, but about simplifying waste management by 

transforming used paper towels and dispensers into new materials and products, 

enabling customers to choose high-performance hygiene solutions with confidence in 

their sustainability.  

 

Tadworth, UK – 6 November 2025 – Kimberly-Clark Professional™ introduces the ReNew™ 

service, the next evolution of its industry leading RightCycle™ Programme. The ReNew™ 

Programme brings a new chapter for the company reflecting its deepened commitment to 

sustainability by offering simplified and comprehensive, end-to-end solutions for hard-to-

recycle hygiene products. 

 

Launching this evolved brand promise in September 2025, the ReNew™ Programme by 

Kimberly-Clark Professional™ builds on the success of the RightCycle™ Service and its 

established waste recovery and circular innovation solutions. The transformation is 

testament to the company’s dedication to consistently enhancing its sustainability and a 

renewed approach to environmental responsibility. From 1 January 2026, Kimberly-Clark will 

have transferred all customers to the ReNew™ Programme as it replaces the RightCycle™ 

Service.  



 

“With Kimberly-Clark as your partner, you have the power to bring new life to your washroom 

waste and lower your environmental impact with ease and confidence,” says Kristin Barrett, 

IFP Growth – Circularity Programme Manager, Kimberly-Clark Professional™. “We know 

how challenging waste management can be, so we have evolved existing programmes to 

deliver the same trusted service but now with expanded reach and a fiercer focus on circular 

solutions.” 

 

From hand towels and dispensers to wipers¹, the ReNew™ Programme collects used items 

and transforms them into new materials and goods, supporting customers’ zero waste 

targets, CO₂ reduction, and ESG commitments. Therefore, the programme gives customers 

the confidence to choose high-performance washroom hygiene products knowing there is a 

responsible, recovery solution in place.  

 

For example, paper towels are proven to be the most hygienic hand-drying method, 

especially in healthcare settings.²  The ReNew™ Programme makes this choice even 

smarter by keeping used towels out of landfill and returning them to the circular economy as 

recycled paper products.  

 

Kimberly-Clark’s Koblenz mill in Germany – which is on the path to 100% renewable energy 

by 2029 – handles most of the European processing. In other regions, local recycling 

partners are engaged for efficient, low-carbon recovery. In the UK, the ReNew™ Programme 

even accepts competitor products, demonstrating that this is about industry-wide progress, 

not brand loyalty. 

 

“With our sustainable solutions, businesses no longer have to compromise between hygiene, 

sustainability, and practicality,” adds Kristin Barrett. “The ReNew™ Programme is practical, 

scalable, and removes the burdens of waste management from our customers. The system 

supports better decisions from the start, with a complete, low-effort recycling solution behind 

them.” 

 

The programme is co-funded by Kimberly-Clark Professional™ and its customers, 

reinforcing a shared responsibility model. The service includes regular CO₂ and waste 

diversion reports, helping organisations quantify and communicate their sustainability efforts 

with clarity. 

 



In a recent survey, over 95% of customers said they would recommend the service.3  Since 

its inception in 2011, the sustainable solutions programmes have grown to over 400 active 

customers. In 2024 the programme diverted more than 250 metric tons of hand towels and 

90 metric tons of plastic from landfill. 

 

The ReNew™ Programme is expanding into new markets and regions across Europe, and 

the UK, with further growth planned for 2026 and beyond. Whether a long-time participant or 

new to circular solutions, Kimberly-Clark Professional invites companies with waste 

management goals to be part of a growing community making a measurable difference. 

 

For more information, visit https://www.kcprofessional.com/en-gb/solutions/renew-by-

kimberly-clark-professional. 

 

Ends 
 

 
The ReNew™ Programme is practical, scalable, and removes the burdens of 

waste management from our customers. 
 

https://www.kcprofessional.com/en-gb/solutions/renew-by-kimberly-clark-professional
https://www.kcprofessional.com/en-gb/solutions/renew-by-kimberly-clark-professional


 
The ReNew™ Programme is expanding into new markets 

 
 

 
Sources:  
 
¹ Region dependent 
 ² University of Westminster study, 090402-2008 WUS Westminster University hygiene study, 
nov2008.pdf 
3 Internal survey by KCP 
 
 
Notes to editors: 
 
For further information, please contact: 
Stephanie Sergeant 
Suzanne Howe Communications 
Tel: +44 (0)2034 680923 
Email: steph@suzannehowe.com 
Web: www.suzannehowe.com 
 
Notes to editors About Kimberly-Clark 
Kimberly-Clark (NASDAQ: KMB) and its trusted brands are an indispensable part of life for 
people in more than 175 countries. Fueled by ingenuity, creativity, and an understanding of 
people's most essential needs, we create products that help individuals experience more of 
what's important to them. Our portfolio of brands, including Huggies, Kleenex, Scott, Kotex, 
Cottonelle, Poise, Depend, Andrex, Pull-Ups, GoodNites, Intimus, Plenitud, Sweety, Softex, 
Viva and WypAll, hold No. 1 or No. 2 share positions in approximately 70 countries. We use 
sustainable practices that support a healthy planet, build strong communities, and ensure 
our business thrives for decades to come. We are proud to be recognised as one of the 
World's Most Ethical Companies(R) by Ethisphere for the sixth year in a row and one of 
Fortune's Most Innovative Companies in America in 2024. To keep up with the latest news 
and to learn more about the company's 150-year history of innovation, visit the Kimberly-
Clark website. 
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About Kimberly-Clark Professional 
Kimberly-Clark Professional partners with businesses to create exceptional workplaces. 
From innovative washroom solutions to sustainable products, we help businesses achieve 
their goals while enhancing the well-being of their employees and guests. Key brands in this 
segment include Kleenex, Cottonelle, Scott and WypAll. To see how Kimberly-Clark 
Professional is helping people around the world to work better, please 
visit https://www.kcprofessional.com/en-us/.   
 
Please note: 
Suzanne Howe Communications (SHC) has supported the Copyright Licensing Association 
(CLA) and the National Licencing Association (NLA) for many years.  We are aware of the 
great work they do in the world of journalism and publishing.  We see our licences as a way 
of giving back and therefore they form part of our Sustainable and ESG commitment as a 
business.  We would like to take this opportunity to thank you for the coverage you might 
give our client.  We might wish to use the coverage on our social channels to promote our 
clients but also to thank you.  If you would prefer that we didn’t share your coverage online, 
please make this known to SHC. Thank you very much. 
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