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Kimberly-Clark Professional™ first to launch a 100% bio-based and 
recyclable core plug for its hand towel range 

 
Plastic-free core plugs in Kimberly-Clark Professional’s branded hand towel range across 

Europe, the Middle East, and Africa increase cleaning professionals’ efficiency and improve 
businesses’ recycling rates. 

 

Kimberly-Clark Professional™ is the first manufacturer to introduce 100% bio-based and 

recyclable core plugs in its Scott® and Kleenex® hand towel ranges across Europe, the 

Middle East, and Africa. The plastic-free core plugs are made primarily from starch and fibre, 

replacing plastic core plugs currently in use. It is estimated to reduce plastic by over 30 tons 

every year - the equivalent weight of 1.5 million plastic bottles.  

 

As with all of Kimberly-Clark Professional’s industry-leading washroom and wiper products 

and services, this product innovation is designed to help cleaning professionals improve 

efficiency and recycling rates while simplifying the waste management process.  

 

When replacing the hand towel roll, cleaning professionals typically separate the card-based 

hand towel roll from the plastic core plug for their different disposal or recycling streams. 

With this new plastic-free core plug, there is no need for cleaning professionals to spend 

time separating the waste into paper and plastic, as the towel roll and plug can be disposed 

of together in paper recycling streams.   

 

“I am proud that we are designing innovative products with circularity in mind and taking this 

step to eliminate unnecessary plastic in our hand towel range with this game-changing 

solution,” said Olena Neznal, Vice President for Kimberly-Clark Professional in Europe, the 

Middle East, and Africa. “In doing so, we are reducing plastic waste, helping our customers 

improve their recycling rates, and saving cleaning professionals’ time.”  

 



Kimberly-Clark Professional is launching this product innovation in Europe, the Middle East, 

and Africa and will evaluate expansion into other markets as part of the company’s global 

2030 sustainability goals.   

 

Kimberly-Clark set a goal to reduce its plastic footprint by 50% by 2030 by using less virgin, 

fossil-fuel-based plastic and more recycled, renewable, or degradable materials while finding 

ways to support the transition to a circular economy. This contributes to the company’s 

global ambition to improve the lives of 1 billion people in underserved communities around 

the globe by 2030 with the smallest environmental footprint.  

 

Aligned with this strategy, Kimberly-Clark Professional™ is committed to helping customers 

achieve their environmental aspirations by elevating workplaces with the highest 

sustainability standards. Almost three-quarters (73%) of UK businesses say reducing the 

environmental impact of their hygiene products guides their decision-making – a factor of 

great significance in the future¹. 

 

Sources:  

1. Ipos – Kimberly-Clark eHRT B2B – March 2021 

 

 

Ends 

 

    

The 100% bio-based and recyclable core plug 

 
 

For further information, please contact: 
Stephanie Sergeant 
Suzanne Howe Communications 
Tel: +44 (0)2034 680923 
Email: steph@suzannehowe.com 
Twitter: @suzannehowecomm 
Web: www.suzannehowe.com 
 
 

https://www.kimberly-clark.com/en-us/esg/2030-ambition
http://www.suzannehowe.com/


Notes to editors: 
 
About Kimberly-Clark Professional™ 
Kimberly-Clark Professional™ partners with businesses to create Exceptional Workplaces, 
helping to make them healthier, safer, and more productive. Key brands in this segment 
include Kleenex, Scott, WypAll, KleenGuard, and Kimtech. To see how Kimberly-Clark 
Professional™ is helping people around the world to work better, please 
visit www.kcprofessional.com. 
 
About Kimberly-Clark 
Kimberly-Clark (NYSE: KMB) and its trusted brands are an indispensable part of life for 
people in more than 175 countries. Fueled by ingenuity, creativity, and an understanding of 
people's most essential needs, we create products that help individuals experience more of 
what's important to them. Our portfolio of brands, including Huggies, Kleenex, Scott, Kotex, 
Cottonelle, Poise, Depend, Andrex, Pull-Ups, GoodNites, Intimus, Neve, Plenitud, Sweety, 
Softex, Viva, and WypAll, hold the No. 1 or No. 2 share position in 80 countries. We use 
sustainable practices that support a healthy planet, build stronger communities, and ensure 
our business thrives for decades to come. To keep up with the latest news and to learn more 
about the company's 150-year history of innovation, visit kimberly-clark.com. 
 

https://c212.net/c/link/?t=0&l=en&o=3456064-1&h=1047518438&u=http%3A%2F%2Fwww.kcprofessional.com%2F&a=www.kcprofessional.com
https://c212.net/c/link/?t=0&l=en&o=3426737-1&h=1366651025&u=https%3A%2F%2Fwww.prnewswire.com%2Fnews-releases%2Fhuggies-and-kam-chancellor-team-up-to-help-northwest-us-families-gain-access-to-clean-diapers-301377901.html%23financial-modal&a=KMB
https://kimberlyclark-my.sharepoint.com/personal/sophia_hui_kcc_com/Documents/ETW/PR/Press%20Release/kimberly-clark.com

