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CLARITY & Co. rebrands its CLARITY products range for business

Social enterprise disability employer, CLARITY & Co. has announced the relaunch and
rebranding of three of its leading CLARITY branded products for business: its all-new,
CLARITY Juniper & Seaweed Hair & Body Wash (5L), CLARITY Eco-Friendly Washing-
up Liquid (500 ml & 5L) and CLARITY Everyday Hand Wash (5L).

CLARITY & Co. is one of the UK’s foremost Social Enterprises, founded in 1854. Its purpose
is to enhance the lives of people with disabilities or long-term health conditions, along with
their friends and families, through meaningful permanent or transitional employment,

because it sees the greatness in everyone.

The social enterprise recently launched the CLARITY Juniper & Seaweed Hair & Body Wash
for the mid-range hotel and hospitality sector with the Marsham Court Hotel in Bournemouth
being the first to come on board with every bathroom using the refreshing range — a

wonderful tonic after a hard day at the beach.

“We are making real headway with businesses keen to execute meaningful corporate social
responsibility strategies and to buy products with purpose for their washrooms that have real
social impact,” says Diane Cheung, Marketing Manager. “We are now listed with many of
the UK’s leading facilities management and cleaning companies like ISS, Interserve, Julius

Rutherfoord and ABM and national distributors of cleaning and hygiene products, like Bunz|



Cleaning and Hygiene, Bunzl Catering, Jangro, PHS, Mayflower washroom Solutions and
Instock to name just a few. The new, more attractive design should gain us added attention
from the hotel and corporate sectors. Our Juniper & Seaweed range is ideal for all venues
offering accommodation and bathroom facilities, with the CLARITY Everyday Hand Wash
providing an affordable yet quality product for all business environments. Our Eco-Friendly

Washing-up Liquid is the ideal environmentally kind product for busy kitchen areas.”

Camilla Marcus Dew, Head of Sustainable Growth at CLARITY & Co. explains: “As we
evolve into a modern commercial social enterprise competing with some of the giants of the
cleaning industry, we felt that this re-branding exercise will make the CLARITY brand more

accessible and recognisable in this sector and beyond.”

CLARITY & Co. cherishes personalities and gives friends and families some freedom from
caring. It is a place where people find their place. Today the social enterprise

generates over 10,000 employment days for people with disabilities or long-term health
conditions through the manufacture and sale of its three eco-ethical, every day and luxury
household, bath and beauty brands — The Soap Co., BECO. and CLARITY. It wants

to continue to achieve this without compromise, and continually strive to develop both
sustainable and eco-friendly products, and proudly carry The Planet Mark™ — awarded for
its dedication to sustainability and its commitment to reduce its carbon footprint by

5% annually.
At CLARITY & Co. we don’t see disability, we see workability because work lifts lives;
raising self-esteem, increasing confidence and building independence. And at

CLARITY & Co. that’s what we work for — every working day.

To switch your soap for social good please contact Clem b2b@clarity.org.uk and help

create many more full-time and transitional jobs for people with a range of disabilities.
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Clarity’s rebranded Juniper & Seaweed Hair & Body Wash (5L)

For PR and pictures, please contact:

Suzanne Howe, Suzanne Howe Communications
Tel: +44 (0)2034 680923

Email: hello@suzannehowe.com

Twitter: @suzannehowecomm

Web: www.suzannehowe.com

Notes to Editors:

For further information or for a media visit to CLARITY & Co. at its manufacturing facility in
Highams Park, please contact:

Camilla Marcus-Dew

Head of Sustainable Growth, CLARITY & Co.
Tel: +44 (0)2030 788950

Email: camilla@clarity.org.uk

Andy Zneimer

Communications, CLARITY & Co.
Tel: +44 (0)2030 788950

Email: comms@clarity.org.uk

To switch your soap for social good and to explore CLARITY & Co.’s brands that are
designed for offices and business environments, please contact:

Clem Hinchliffe
Email: b2b@clarity.org.uk.
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The Soap Co. is an ethical luxury brand with products that are good and do good. Based in
East London, and with a traditional workshop in the Lake District, The Soap Co. creates
body care products with sophisticated fragrances, minimalist design and a strong social and
environmental ethos.

BECO. is a new feel good, socially enterprising and better considered soap range putting
real change in the hands of people across the UK. Not only does BECO. save water, all
ingredients are 100% eco-friendly, vegan friendly, cruelty free, and hypoallergenic.

Both The Soap Co. and BECO. are part of CLARITY & Co., the UK’s oldest social enterprise
(founded in 1854) which has produced soap for 80 years. 80% of its staff are visually
impaired, disabled or otherwise disadvantaged. All the profit goes back into providing jobs
and training. Over 10,000 hours of employment are created annually for its staff which has
helped dozens transition into full time work elsewhere.
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