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BECO. Shampoo Bar from social enterprise, CLARITY & Co., afirst for Waitrose
Feel Good - Socially Enterprising - Better Considered
Selected Waitrose stores nationwide are stocking the all-new BECO. Shampoo Bar that
helps fight plastic waste, saves water and creates employment for people in the UK with
disabilities. This latest addition to the BECO. product range proudly features the ‘The Plastic
Free Consumer Trust Mark’ from anti-plastics visionaries, A Plastic Planet. It is also

available online from these stores.

This will be the first time that Waitrose will have sold a shampoo bar. Waitrose has
selected the BECO. Honey Blossom fragrance for the roll out, (RRP £3.75 — 909).

“The BECO. shampoo bar is the first to carry the Plastic Free Consumer Trust Mark; giving
shoppers the confidence to buy BECO. without the guilt we all have buying our personal
care products in indestructible plastic. We congratulate Waitrose for choosing such an
innovative product and making it available to so many people. This is the start of a real
plastic free revolution for our bathrooms; for the many not just the few,” says Sian

Sutherland, co-Founder of A Plastic Planet.

To date, sales of the wider BECO. range in Waitrose stores have created 500 days of
employment for people with a range of disabilities and long-term health conditions at
CLARITY & Co. — one of the UK’s oldest social enterprises. BECO. stands for Better

Considered — better for those that use it, those that make it and better for the environment.



Studies have shown that 88% of Millennials and Generation X believe that brands need to
‘do more good’ rather than just ‘less bad’ - (Source: Harvard Business Review ‘Predictions
for the Luxury Industry: Sustainability and Innovation’) - so CLARITY & Co. sat up and
listened. Putting real social change in the hands of people across the UK, the BECO. Honey
Blossom Argan Oil Shampoo Bar is designed, developed and packed at the social
enterprise’s East London semi-automated factory creating invaluable jobs for a workforce of

whom 80% are visually impaired, disabled or disadvantaged.

The BECO. Shampoo Bar is a response to the trend for anti-plastics products demanded by
a new generation of conscious consumers. It is also biodegradable, vegan, cruelty-free,
hypoallergenic and free from sodium laurel sulphate. The BECO. bar’s ultra-gentle pH
balanced formulation matches the pH of human skin, meaning that it won't strip the skin of
its natural oils - an everyday luxury purchase at a purse-friendly price. Gram for gram, a
BECO. Honey Blossom Shampoo Bar lasts far longer than conventional liquid shampoo,

making it that much more eco-friendly - and saving on valuable water.

The compact size of BECO.’s Argan Oil Shampoo bar also means it takes up less
transportation space compared to traditional plastic shampoo bottles, thus significantly
reducing its carbon footprint. What's more, the smart unzipping carton uses FSC certified

paper - promoting sustainable forestry worldwide.

Additionally, the Shampoo Bar carries the names of three different team members involved
in BECO.’s creation - from product development through to customer services - like Shane,
whose name appears on the new Argan Oil Shampoo bar packaging. Shane has suffered

from severe anxiety since childhood.

Diane Cheung, CLARITY & Co. Marketing Manager commented: “Pushing the boundaries is
what BECO. is known for and will continue to do. We all need to play our part fighting plastic
pollution and reducing water usage. If we can do it whilst providing employment for people
with disabilities, it's a real win-win. Rich in Argan Oil, vegan and hypoallergic, the new ultra-
gentle BECO. shampoo bar is perfect for the whole family and we are proud to be partnering
with Waitrose to launch the first shampoo bar into the UK retail environment at a family-

friendly price”.

Camilla Marcus-Dew, Head of Sustainable Growth, adds: “High-five to David Attenborough
for spreading the word. Consumer pressure is now there for brands to change but we've

had a plastic-free range from Day 1. We will do our bit to clean up the oceans, and the


http://blog.positiveluxury.com/2016/01/2016-predictions-luxury-world-sustainability-innovation/
http://blog.positiveluxury.com/2016/01/2016-predictions-luxury-world-sustainability-innovation/

BECO. bars are just the start! A huge thank you to Waitrose for supporting us and making

sure customers can shop and buy products with purpose.”
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For further information and images about BECO. please contact:
Diane Cheung, Diane@clarity.org.uk 0203 078 8943
Louise Ansell, louise @thetapeagency.com

Notes to Editors:
About BECO.
A Better Considered range of feel good, water-saving eco foaming and bar soaps. Vegan,

hypoallergenic and better for the environment, BECO. seeks to not just challenge the status
guo but to change it for the better.
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If every household in the UK used BECO. in their bathrooms, we could create 45,000 jobs
for people with disabilities. Visit wvw.BECO.UK, Facebook and Instagram @BECO.UK for
more information.

About CLARITY & Co.

CLARITY & Co., is one of the oldest Social Enterprises in the UK having been founded in
1854. Our purpose is to enhance the lives of people with disabilities or long-term health
conditions, along with their friends and families, through meaningful permanent or
transitional employment. This is because we see the greatness in everyone. We cherish
personalities and give friends and family some freedom from caring. We are a place where
people find their place. Today CLARITY & Co. generates over 10,000 employment days for
people with disabilities or long-term health conditions through the manufacturer and sale of
our three brands — The Soap Co., BECO. and CLARITY. We want to achieve this aim
without compromise, and continually strive to develop both sustainable and eco-friendly
products with the ambition of becoming a circular economy. We don’t see disability, we see
workability because work lifts lives; raising self-esteem, increasing confidence and building
independence. At CLARITY & Co. that’'s what we work for — every working day. Visit
www.clarity.org.uk for more information.
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